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This lesson/activity on Monroe’s Motivated Sequence was 
inspired by the games “Infomercial” and “Props” on the 
television show Whose Line Is It Anyway? in which comedians 
improvise sales pitches and uses for random objects. 

This lesson/activity on Monroe’s Motivated Sequence was 
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television show Whose Line Is It Anyway? in which comedians 
improvise sales pitches and uses for random objects. 

 Goals 

 Teach MMS

 Demonstrate the real-world applicability & flexibility of MMS 

 Have students use MMS & practice presentation skills in a low-
stakes assignment 
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Instructions: 3-Part LessonInstructions: 3-Part Lesson

Part 1: Instruction on MMSPart 1: Instruction on MMS

 Provide the students with a 
detailed description of the five 
steps: 
 Attention,

 Problem/Need

 Solution/Satisfaction

 Visualization

 Action

 Provide the students with a 
detailed description of the five 
steps: 
 Attention,

 Problem/Need

 Solution/Satisfaction

 Visualization

 Action

Part 2: Media DemoPart 2: Media Demo
 Show a selection of a few of your 

favorite commercials for “as seen on 
TV” products (such as the Pasta Pot, 
the EZ Butter, and the EZ Cracker) and 
discuss how they use an adaptation of 
the Monroe’s Motivated Sequence. 

 For the first couple of ads, it is useful to 
watch the ad all the way through 
once, then replay it in pieces showing 
where and how the ad works through 
the five steps. 

 For the last ad or two, you may choose 
to have students raise hands, show 
fingers, or call out, when the stages 
happen and then have a hot wash 
discussion at the end for the particular 
techniques used. 

 Show a selection of a few of your 
favorite commercials for “as seen on 
TV” products (such as the Pasta Pot, 
the EZ Butter, and the EZ Cracker) and 
discuss how they use an adaptation of 
the Monroe’s Motivated Sequence. 

 For the first couple of ads, it is useful to 
watch the ad all the way through 
once, then replay it in pieces showing 
where and how the ad works through 
the five steps. 

 For the last ad or two, you may choose 
to have students raise hands, show 
fingers, or call out, when the stages 
happen and then have a hot wash 
discussion at the end for the particular 
techniques used. 

Takes 1-2 sessions, depending on class length & size
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Instructions: 3-Part LessonInstructions: 3-Part Lesson

Part 3: DIY Application of MMSPart 3: DIY Application of MMS
 Divide students into groups of 3-5, depending on class size, length, format.

 Task each group with developing a short advertisement-style presentation, using 
Monroe’s Motivated Sequence, for their own “wonder product” or for a whacky 
invention from the past. (Or develop your own variation.) It can be useful to provide 
specific parameters – such as directing that the product be something that would 
make college life easier, or requiring that the product be realistic. Instructors should 
also encourage all group members to have an active role in the presentation. 

 Give the students about 15 minutes to develop their pitch and then have the groups 
present their “ads” to the class. It is often helpful to highlight the steps that students 
did particularly well and the ones that could have been developed more clearly. 

 After presentations are done, it is suggested that class reconvene as a whole to
discuss what additional work would be needed to effectively present a full speech 
using MMS. Go back to one the “As Seen on TV” ads used earlier and have students 
generate ideas for the kinds of research and supporting materials that would be 
needed to make the pitch more persuasive and to fully develop the premise from a 
3-minute commercial to a 10-minute speech. 
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invention from the past. (Or develop your own variation.) It can be useful to provide 
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make college life easier, or requiring that the product be realistic. Instructors should 
also encourage all group members to have an active role in the presentation. 

 Give the students about 15 minutes to develop their pitch and then have the groups 
present their “ads” to the class. It is often helpful to highlight the steps that students 
did particularly well and the ones that could have been developed more clearly. 

 After presentations are done, it is suggested that class reconvene as a whole to
discuss what additional work would be needed to effectively present a full speech 
using MMS. Go back to one the “As Seen on TV” ads used earlier and have students 
generate ideas for the kinds of research and supporting materials that would be 
needed to make the pitch more persuasive and to fully develop the premise from a 
3-minute commercial to a 10-minute speech. 
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PART 1: The Lesson
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EZ Butter

Pasta Pot

EZ Cracker

EZ Butter

Pasta Pot

EZ Cracker

A couple viewings are useful. One straight through and then a second 
stopping to highlight which MMS steps are being exhibited.

PART 2: The Media
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PART 3: The ActivityPART 3: The Activity
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The Task 
(f2f version)
The Task 
(f2f version)

 In a group of 3-5, select a prop or 
combination of props

 With your prop(s), conceive of a 
product that will make the end-of-
semester easier

 Time management?

 Studying?

 Test taking?

 Sleep?

 Stress reduction?

 Other?

 Plan a 2-minute ad/pitch, in the style 
of “As Seen On TV,” using the 
Motivated Sequence formula

 Present your commercial to the class

 In a group of 3-5, select a prop or 
combination of props

 With your prop(s), conceive of a 
product that will make the end-of-
semester easier

 Time management?

 Studying?

 Test taking?

 Sleep?

 Stress reduction?

 Other?

 Plan a 2-minute ad/pitch, in the style 
of “As Seen On TV,” using the 
Motivated Sequence formula

 Present your commercial to the class

Props are a selection of large oddities from dollar 
stores, yard sales
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The Task 
(remote version)
The Task 
(remote version)

 On your own or in groups of 2-3, 
choose one of the 
real, wild, creations from years past 
showcased at:

 https://weburbanist.com/2013/07/08/
bizarre-inventions-15-idiotic-ideas-
from-the-past/

 https://www.brainpickings.org/2012/0
3/21/strange-invetions/

 Plan a 2-3 minute ad/pitch for the 
selected product in the style of “As 
Seen On TV,” using the Motivated 
Sequence formula

 Present your MMS sales pitch to the 
class

 On your own or in groups of 2-3, 
choose one of the 
real, wild, creations from years past 
showcased at:

 https://weburbanist.com/2013/07/08/
bizarre-inventions-15-idiotic-ideas-
from-the-past/

 https://www.brainpickings.org/2012/0
3/21/strange-invetions/

 Plan a 2-3 minute ad/pitch for the 
selected product in the style of “As 
Seen On TV,” using the Motivated 
Sequence formula

 Present your MMS sales pitch to the 
class

-can be adapted to be fully 
“in” class through the use of
breakout groups in 
WebEx/Zoom/Microsoft 
Teams

-can be adapted to be fully 
“in” class through the use of
breakout groups in 
WebEx/Zoom/Microsoft 
Teams
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www.NYSCAGIFTS.web
Or send check or money order to:

OFFER ONLY
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